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Background

In September 2007, ClimateWise was launched. This financial services initiative aims to further extend the role and influence of the sector in tackling climate change. It comprises a set of principles to encourage companies and organisations to build climate change into their business operations.

ClimateWise was developed following meetings between the industry and HRH The Prince of Wales and his Business in the Community and Business and the Environment programmes, to consider what further role the industry could play in encouraging more climate-friendly behaviour, both within the industry and among customers. 

Companies who sign up have to produce an annual statement, agreed at Board level, on steps they are taking to comply. An independent audit will be published annually to review overall industry compliance.

The first annual compliance review has been completed. It was carried out by Forum for the Future, the independent sustainable development group.  

The ClimateWise Principles cover:

· Leading in risk analysis. This includes undertaking research into, and analysing the financial costs of, climate change.

· Informing public policy making. Through  sharing of  expertise and research data with governments, and identifying policy areas where climate change needs to be taken into account.
· Raising climate change awareness among customers. Measures may include encouraging customers to invest in flood and storm protection measures, and developing products to help customers mange and adapt to climate change.
· Incorporating climate change into investment strategies. For example requiring companies in whom they invest to disclose their greenhouse gas emissions, and using their voting rights to engage companies on climate change.
· Reducing the environmental impact on our business. This could cover having an environmental management plan, and increasing the energy efficiency of buildings.
· Governance and reporting. Companies must publish an annual statement of work undertaken to implement the principles. In addition, an independent audit of compliance across the industry will be published. 
Key messages one year on

· On year on, ClimateWise is in good health. Membership has grown to 41 financial organisations. The first year review highlights the determination of companies to meet their commitments, and to step up their efforts where they need to do so.
· Despite the current difficult economic climate, tackling climate change remains a top priority for the insurance industry. Trading conditions may be difficult, but the industry recognises the long-term impact of climate change, and remains committed to tackling it. It remains high on the industry’s agenda.
· ClimateWise sets the bar high, to make a real difference. Compliance with all the principles was never going to be easy. If it were then ClimateWise would not succeed in increasing the industry’s role and influence. Some companies have climate change firmly embedded in their business strategy. Others are at the start of the process, and have more to do – but they are committed to doing it, which is why they signed up.
· The review highlights that in its first year ClimateWise is already making a difference.

Members are playing a leading role in analysing climate change risks [principle 1 - 89% fully or substantially comply], and informing public policy making [principle 2 – 87% as above].

Examples:

One insurer has assessed how developments in the industrialised world, such as changes in heating and ventilation and stress brought on by extreme weather events, could affect health.

Following discussions with the ABI, the Government agreed to develop a long-term flood management strategy. This will ensure that flood insurance remains widely available. 

ClimateWise is also raising awareness among customers of the issue. Most members are finding ways to encourage more environmentally- friendly behaviour among policyholders and suppliers. Half have designed products to help customers reduce their carbon emissions.

Examples:

One insurer has developed a product to enable drivers to quantify the impact of their driving on the environment [through telematics it monitors factors such as harsh braking and acceleration].

Some insurers have set targets for the use of re cycled parts in vehicle repairs. 

· Members need to do more to incorporate climate change into investment strategies. We always knew that this principle would be the most challenging, and so it has proved! Half currently meet this requirement. ClimateWise will be working with members to help more deliver in this area.

· The recommendations in the review report will be used to further improve compliance over the next year. Key recommendations are that: companies should factor into their business decisions the long-term risk posed by carbon-intensive industries; companies should develop products and services in areas such as corporate liability, and that pension funds should be made more aware of climate change implications for company performance and shareholder value.
In the coming months, the ClimateWise secretariat will be discussing compliance with individual members, disseminating best practice and advising on how individual compliance can be improved where it is needed.
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